OPTIMIZING YOUR WEB SITE CAPABILITIES

While you may build and maintain your own web site, there are several Webmasters that specialize in assisting real estate agents with web site creation and maintenance.  These providers have the means to deliver leads to your site that you may otherwise not have.  They can also provide a variety of dynamic and unique features to optimize the quality of your site.

Real Estate Webmaster providers: 
Advanced Access


www.advancedaccess.com 
Best Image Marketing 

www.bestimage.com
Metal Software


www.metalsoftware.com 
Abacus Web Services

www.abacuswebrealtyservices.com
Link U Systems


www.linkusystems.com
RealEstatePromotion.com

www.realestatepromotion.com 
RealtyDrive.com


www.realtydrive.com
NetReal.net


www.netreal.net 




Features included on top websites: 

( 
A link to your email address and special request forms that can be routed to you

( 
Community-related information 

( 
Your own domain name, such as www.suzyrealestateagent.com.  

(
Seller and buyer tips/procedures and links to your quarterly e newsletter

· Your bio info, including awards highlighting your expertise 

· On-site access to MLS searching (with your MLS's approval) 

· Comprehensive and current content 

· Photos and graphics other than “mug shots” showing that you’re human 

· Virtual tour capability

· Offer something unique to your area that gets someone to bookmark your site 

· Give something for free, hold contests 

· Create excitement; ask visitors to sign up for drawings, reports, etc. 

· Mortgage info plus various loan calculators and local loan rates (Placer Title Company offers these)

· Track the number of visitors to your site, as well as their habits, by using “web site analyzers”. (Learn more at www.webtrends.com) 

From a design and marketing standpoint, your site should meet the following criteria: 

· Must load quickly, within 15 seconds 

· The front page must be inviting/informative and include company name, logo, statement of services covered, market area covered and full contact information 

· Control over sound must be given with no sound default; front-page design must be good in layout and include small and fast loading graphics, color combinations, non-conflicting background, and only one animation per page attracting attention to something important.  You don’t want your graphics to be too flashy and distracting, although text-only pages are too boring.

· Resume info should be present only as backup; not the main point. The site should sell service first and then bio data should back it up. 

· Include something unique and valuable about your services

· The site’s purpose is to encourage visitors to either leave contact information or to initiate a contact. 

· A great site needs maximum search engine “findability.” To get it, insist that your designer create truly excellent META tags. (Basically, they are invisible codes on a web page that many search engines read to help rank the relevance of a web site to certain key words a person is searching for. For a basic tutorial, visit www.searchenginewatch.com).
Sources: Bill Koelzer, Template or Custom - How to Make a Great Web Site
Blanche Evans, How To Buy A Great Web Site
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